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TULSI COLLEGE OF COMPUTER SCIENCE & INFORMATION

TECHNOLOGY, BEED
Name of the Activity Entrepreneurship Introduction Program
Date of Activity 23-11-2023
No of Student Participated 28
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Entrepreneurship_ Introduction Program at Tulsi College, Beed

Event Details

e Date & Time: 23-11-2023
* Venue: Tulsi College Beed

e Target Audience: Students from all disciplines, faculty, and local entrepreneurs
Program Outline

1. Welcome Address
o Opening remarks by the principal or organizing committee.
o Brief overview of the importance of entrepreneurship in today’s economy.
2. Keynote Speech
o Inviting a successful entrepreneur or business leader to share their journey, challenges,
and insights.
3. Introduction to Entrepreneurship
o Defining entrepreneurship and its significance.
o Discussing different types of entrepreneurship (social, tech, traditional).
4. Business Idea Generation
o Interactive session on brainstorming and identifying viable business ideas.
o Techniques for creativity and innovation.
5. Basic Business Planning
o Overview of creating a business plan (executive summary, market analysis, financial
projections).
o Importance of research and feasibility studies.
6. Funding and Resources
o Discussion on various funding options (bank loans, venture capital, crowdfunding).
o Introduction to government schemes for startups.
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7. Guest Panel Discussion

o Panel of local entrepreneurs discussing their experiences and answering questions.
o Focus on common challenges faced and how they overcame them.

8. Workshops
o Marketing Basics: Understanding target markets and branding.

o Digital Tools for Entrepreneurs: Introduction to online platforms for marketing and
operations.
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